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Abstract : The purpose of this study is to analyze the operation strategy strategies and public relations trend for public
relations strategies development in public  television station in Thailand.  This  study is  a  qualitative approach by indent
interview from the 6 key informants that are managers of Voice TV and Thairath TV Channel. The results showed that both TV
stations have to do research before making a release on the operation strategy policy such as a slogan, segmentation,
integrated marketing communication and PR activity and also in term of Public Relations trend are including online media,
online content and online training before opening the station and start promoting. By the way, we found the PR strategy for
both TV station should be including application on mobile, online content, CRM activity, online banner, special event, and
brand ambassador in order to bring a very reliable way.
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