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Abstract : A distributor of Apple products&#39; experiences numerous difficulties in developing marketing strategies for new
and existing mobile product entries that maximize customer satisfaction and the firm&#39;s profitability.  This research,
therefore, integrates market segmentation in platform-based product family design and conjoint analysis to identify iSystem
combinations that  increase customer satisfaction and business profits.  First,  the enhanced market  segmentation grid is
created. Then, the estimated demand model is formulated. Finally, the profit models are constructed then used to determine
the ideal product family design that maximizes profit. Conjoint analysis is used to explore customer preferences with their
satisfaction levels. A total of 200 surveys are collected about customer preferences. Then, simulation is used to determine the
importance values for each attribute. Finally, sensitivity analysis is conducted to determine the product family design that
maximizes both objectives. In conclusion, the results of this research shall provide great support to Apple distributors in
determining the best marketing strategies that enhance their market share.
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