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Abstract : This paper investigates the effectiveness of anti-smoking campaign towards youth in Bandar Sunway institution.
Based from the Ministry of Health, Malaysia and the national newspapers in the country reveal that the campaigns were not
effective enough to curb smoking in Malaysia. In the past, from the year 2004 to 2014, the Malaysian Health Ministry were
determined to curb the smoking issue that were arising in the country especially among the youths. “Tak Nak” smoking
campaign was launched and broadcast on all  forms of media in Malaysia. The campaigns are to educate and create an
awareness to encourage people to quit smoking besides discourage non-smokers from starting to smoke. The main objective of
this research is to investigate and study the concept, storyline and appeal of ‘Tak Nak Merokok’ advertisement campaigns from
2004 to 2014. Data from questionnaires and focus group discussions indicate that the advertisement contained fear and
emotional appeal with good concept and storyline are more appealing and effective compared to the humour and informational
rational appeal. This research could be a guideline for advertisers who want to come up with creative anti-smoking campaigns
in Malaysia. In the future, the focus group can be expanded and more feedbacks and reviews could contribute to marketers and
advertisers to determine the most suitable advertisements to tackle this smoking issue.
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