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Abstract : Technological developments have diversified marketing activities of the tourism sector and it has increased tourism
opportunities to compete on a global scale for tourism businesses. Tourism businesses have been forced to use its core skills
and knowledge effectively with the increase in effectiveness of the technology in the global competitive environment. Tourism
businesses have been reached beyond the traditional boundaries because of their commercial activities, so, the boundaries of
the national market either eliminated or blurred. Therefore, the internet is the alternative promotion tool and distribution
channel to providing unlimited facilities for tourism suppliers. For example, the internet provides an opportunity to reach
customers on a global scale with direct email marketing, advertising, customer service, promotion, sales, and marketing.
Tourism businesses have improved themselves with the continuous information flows and also they have provided the
permanence of the changes. Especially in terms of tourism businesses, social media is emerging as an extremely important tool
in the use of knowledge effectively. This research paper investigates the impact of social media on the tourism businesses. A
social networking site is a type of social media that provides a platform for business and people to connect with each other.
Social media is so flexible that it can be used for both leisure and business purposes. In the tourism industry, social networking
sites are one of the essential tools that play an important and beneficial role. The topic that will be discussed in this research
paper are consumer behavior, connection with consumers, effectiveness in terms of time and cost, creating brand awareness
and building the image of the company, promoting company, targeting consumers in a conceptual frame.
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