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Abstract : Today, with the change of people's consumption habits, the importance of frozen fruit and vegetable sector has
been increased. In Turkey, sector is based on export. It is growing very fast and external demand is constantly increasing.
About 80% of frozen fruits and vegetables produced in Turkey are being exported. More than 90% of the exports go to
European Union countries. About 49% of frozen fruits and vegetables in Turkey is being exported to Germany, England and
France. In the sector which the abroad demand is continuously increasing, although it has been estimated that around 25% of
the average annual growth rate, the domestic consumption is very low. Although the frozen food consumption per person in
Turkey is about %2 of United States, the growing rate of the sector is higher than the United States and Europe. This situation
reflects that it is such a sector that has a growing demand in both domestic and foreign markets.
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