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Abstract : How to define the understanding of social responsibility issues by Ukrainian companies is a contravention question.
Thus, one of the practical uses of social responsibility is a diagnostic tool development for educational, business or scientific
purposes. So the purpose of this research is to develop a tool for measurement of social  responsibility in organization.
Methodology: A 21-item questionnaire “Organization Social Responsibility Scale” was developed. This tool was adapted for the
Ukrainian sample and based on the questionnaire “Perceived Role of Ethics and Social Responsibility” which connects ethical
and socially responsible behavior to different aspects of the organizational effectiveness. After surveying the respondents, the
factor analysis was made by the method of main compounds with orthogonal rotation VARIMAX. On the basis of the obtained
results the 21-item questionnaire was developed (Cronbach’s alpha – 0,768; Inter-Item Correlations – 0,34). Participants: 121
managers at all levels of Ukrainian organizations (57 males; 65 females) took part in the research. Results: Factor analysis
showed five ethical dilemmas concerning the social responsibility and profit compatibility in Ukrainian organizations. Below we
made an attempt to interpret them: — Social responsibility vs profit. Corporate social responsibility can be a way to reduce
operational costs. A firm’s first priority is employees’ morale. Being ethical and socially responsible is the priority of the
organization. The most loaded question is "Corporate social responsibility can reduce operational costs". Significant effect of
this factor is 0.768. — Profit  vs social  responsibility.  Efficiency is much more important to a firm than ethics or social
responsibility. Making the profit is the most important concern for a firm. The dominant question is "Efficiency is much more
important to a firm than whether or not the firm is seen as ethical or socially responsible". Significant effect of this factor is
0.793. — A balanced combination of social responsibility and profit. Organization with social responsibility policy is more
attractive  for  its  stakeholders.  The  most  loaded  question  is  "Social  responsibility  and  profitability  can  be  compatible".
Significant  effect  of  this  factor  is  0.802.  — Role  of  Social  Responsibility  in  the  successful  organizational  performance.
Understanding the value of social responsibility and business ethics. Well-being and welfare of the society. The dominant
question  is  "Good  ethics  is  often  good  business".  Significant  effect  of  this  factor  is  0.727.  —  Global  vision  of  social
responsibility. Issues related to global social responsibility and sustainability. Innovative approaches to poverty reduction.
Awareness  of  climate  change  problems.  Global  vision  for  successful  business.  The  dominant  question  is  "The  overall
effectiveness of a business can be determined to a great extent by the degree to which it is ethical and socially responsible".
Significant effect of this factor is 0.842. The theoretical contribution. The perspective of the study is to develop a tool for
measurement social  responsibility  in  organizations and to test  questionnaire’s  adequacy for  social  and cultural  context.
Practical implications. The research results can be applied for designing a training programme for business school students to
form their global  vision for successful  business as well  as the ability to solve ethical  dilemmas in managerial  practice.
Researchers interested in social responsibility issues are welcome to join the project.
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