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Abstract : Brand image and brand loyalty are among the most important relational marketing elements for brand owners to be
able to set up long – term relationships with their customers and to maintain these relationships. Brand owners improve their
brand images with the positive perceptions remaining in the consumers’ minds. In addition, they try to find the customers that
are both emotionally and behaviourally faithful to themselves in order to set up long – term relationships. Therefore, the aim of
this study is to analyse the effects of the brand image that has a very important role among relational marketing elements on
the brand loyalty in terms of the variables such as the perceived value, the trust in brand and the brand satisfaction. In this
context, a conceptual model was created to determine the effect of the brand image on the brand loyalty thanks to the
Structural Equation Model (SEM). According to this aim and this model, the study was carried out in the scope of the data
collected through the questionnaires in Konya with the method of convenience sampling. The results of the research showed
that the brand image has positive significant effects on the perceived value and the trust in brand and that the trust in brand
has positive significant effects on the brand satisfaction, and that the brand satisfaction has positive significant effects on the
brand loyalty. Thus, the hypotheses that the brand image has direct effects on the perceived value and the trust in brand and
that the trust in brand has direct effects on the brand satisfaction and that the brand satisfaction has direct effects on the
brand loyalty were supported. In addition, the findings about whether the perceived value has a significant effect on the brand
satisfaction were also acquired.
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