
An Investigation into Nigerian Consumers' Preference for Certain Categories
of Foreign Products

Authors : Nnedum Obiajuru Anthony Ugochukwu, Emmanuel Ezechukwu
Abstract : This study was designed to investigate into Nigerian consumers’ preference for foreign products. Studies have
discovered that Nigerian consumers like their counterparts in most developing countries have an insatiable preference for
foreign products especially those from more technologically advanced countries (Okechukwu & Onyema, 1999; Agbonifoh &
Elimimian, 1999). This attitude of the Nigerian consumers has resulted in many problems which challenge the industrial sector
in Nigeria – lack of patronage resulting to, non-performing firms, endemic unemployment, underdeveloped industries and
general lack of industrial growth. The major objective of this study is to investigate the reasons behind such attitude, and the
factors that drive consumer preference for foreign products among Nigerian consumers. The study investigated specifically the
psychological dimensions (personal values, self-concept, lifestyle and prestige), and demographic factors (age, gender, level of
education, income and occupation) that impact consumers’ preference for imported products in Nigeria. The study was cross-
sectional and used survey method to collect data from one hundred and eighty-six respondents among postgraduate and part-
time students of Nnamdi Azikiwe University, Awka and consumers from Awka metropolis. The results of the study indicated
that all the psychological variables used to measure consumer preference for foreign products were largely positive and
significant determinants of consumer preference for foreign products. Demographic variables of age, gender, and income were
not significant determinants of preference for foreign products. The results of the study, however, showed that level of
education and occupation has the significant effect on consumer preference for foreign products.
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