
The Influence of Perceived Quality, Customer Satisfaction and Brand
Attitude to Brand Loyalty of Adult Magazine in Indonesia (A Case Study of

Maxim Magazine)
Authors : Robert Ab Butarbutar, Sutan Musa Buyana
Abstract : Purpose: The purpose of this study is to empirically test the correlation between several variables: perceived
quality, overall customer satisfaction and brand attitude to brand loyalty on Maxim magazine in Indonesia. Since the room of
adult magazine in Indonesia is restricted, the study of this category has became so interesting to reveal how those variables
occur. Design/ methodology/ approach: The combination of exploratory, descriptive and causal research design used in this
study. Non-probability sampling, specifically purposive sampling used to determine 160 respondents. Path analysis used to
examine the contribution of antecedents variables, perceived quality, overall satisfaction and brand attitude in contribution to
brand  loyalty.  Additional  respondents  serve  for  in-depth  interview  to  enrich  findings  from  questionnaire  that  directly
distributed. Findings: The research shows that perceived quality positively contribute to overall satisfaction and brand attitude.
Overall satisfaction also positively influence brand attitude and brand loyalty. Finally, brand attitude directly impact to brand
loyalty. Despite the hypothesis testing, qualitative research also shows specific behavior of Indonesian customer in consuming
adult magazine. Research limitation/implication: This research limited to adult male (18 years at minimum) and who live in big
city as Jakarta. Broader geographical coverage is advisable for further research. This study also serves a call for additional
empirical research into different product category that targeted to adult male, Since the research of this segment is quite
scarce. Managerial Implications: Since findings show perceived quality positively impact and strong contribute to overall
satisfaction and brand attitude, it implies for adult magazine to be driven by quality of content. The selection of model,
information of current lifestyle of urban male became prioritizes in developing perceived quality. Differentiation also emerges
as critical issues since consumer difficult to differentiate significantly one magazine to another. The way magazine deliver its
content toward distinctive communication is highly recommended. Furthermore, brand loyalty faces big challenge. Interactivity
toward events and social media become critically important. Originality/ value: perceived quality plays as prerequisite to
develop overall satisfaction and brand attitude. Finding shows customer difficult to differentiate among adult magazines.
Therefore, brand loyalty become a big challenge for company.
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