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Abstract : The purpose of this study was to identify affecting Stadium factors on branding of sport events in Iran. Research
methods  was  qualitative.  Interviews  was  used  to  collect  data.  Research  community  were  experts  and  elites  of  sports
management, sports events and sports marketing who use theoretical and Snowball sampling, 11 individuals were selected.
The results showed, Effective ingredients in the city of the event included: Design and branding stadiums and sport facilities,
General welfare in Stadium, Reconstruction of Present sports places.Managers can pay attention to the effective stadium
factors. Then they use of the benefits of branding event, such as an increase in interest and media sponsors, ticket sales are
able to enjoy the event, and many others.
Keywords : brand, branding of sport event, sports events, stadium,sport management.
Conference Title : ICKES 2015 : International Conference on Kinesiology and Exercise Sciences
Conference Location : Istanbul, Türkiye
Conference Dates : August 17-18, 2015

World Academy of Science, Engineering and Technology
International Journal of Sport and Health Sciences

Vol:9, No:08, 2015

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
po

rt
 a

nd
 H

ea
lth

 S
ci

en
ce

s 
Vo

l:9
, N

o:
08

, 2
01

5 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/3

40
86

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 9(08) 2015 1

https://publications.waset.org/abstracts/34086.pdf

