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Abstract : Technological inventions such as websites, blogs, smartphone applications are on a daily basis influencing our
decision making, are improving our productivity and are shaping futures of many consumer and service/product providers. This
research identifies that these days both customers and providers heavily rely on smart phone applications. With this in mind,
iTunes mobile applications store has been studies. It was identified that food related applications used by consumers can
broadly be categorized into purchase apps, diaries, tracking health apps, trip farm location apps and cooking apps. On the
other hand, apps used by farmers can be classified as: weather apps, pests / fertilizer app and general Facebook apps. With the
aim to blur this farmer-consumer divide our research utilizes Context Specific eTransformation Framework and based on it
identifies characteristic of the app that would allow this to happen.
Keywords : smart phone applications, SME - farmers, consumer, technology, business innovation
Conference Title : ICBSR 2015 : International Conference on Business and Systems Research
Conference Location : Zurich, Switzerland
Conference Dates : July 29-30, 2015

World Academy of Science, Engineering and Technology
International Journal of Industrial and Systems Engineering

Vol:9, No:07, 2015

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 In
du

st
ria

l a
nd

 S
ys

te
m

s 
En

gi
ne

er
in

g 
Vo

l:9
, N

o:
07

, 2
01

5 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/3

31
11

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 9(07) 2015 1

https://publications.waset.org/abstracts/33111.pdf

