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Abstract : From an activity reserved for the privileged few only some decades ago, tourism today moves more than one billion
people across international borders each year. As the main part of the tourism industry, MICE tourism came to the floor and
nowadays it became the main part of tourism especially in developing countries. Currently due to the fast development projects
and infrastructure building, focus on tourism development in Sri Lanka could earn a global identity by practicing MICE tourism
especially international conferences. Examine the behavior of conference travelers who looking for Sri Lanka as a conference
destination must be required. Since the tourism industry highly involved with the personal factor and the destination selections
taken by human beings it  is  vital  to explore the factors affecting to their primary emotions which are shaped up with
environmental factors. The Environmental Psychology studies the cognitive and affective behavior of human beings and based
on that this study was carried out to examine the impact of environment psychology on customer primary emotions; with
special  reference  to  conference  travelers  to  Sri  Lanka.  Finally,  the  study  concludes  with  identifying  the  number  of
environmental  factors  as  Accommodation,  Travel  Mode and Hotel  Atmosphere  that  could  impact  the  customer  primary
emotions of conference travelers to Sri Lanka.
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