
Relationship between Strategic Management and Organizational Culture in
Sport Organization (Case Study: Selected Sport Federations of Islamic

Republic of Iran)
Authors : Mohammad Ali Ghareh, Habib Honari, Alireza Ahmadi
Abstract : The aim of this study was to investigate the relationship between strategic management and organizational culture
in sport federations of Islamic Republic of Iran. Strategic management is a set of decisions and actions which define the long
term performance of an organization. Organizational culture can be considered as an identity for every organization and
somehow  gives  an  identification  to  organization  members.  Organizational  culture  result  in  a  certain  commitments  in
organization members which is more valuable than individual profits and interests. The method of research was descriptive and
correlational, conducted as a field study. The statistical population consisted of the employees of 10 sports federations and 170
persons were selected as sample. For data gathering, Barringer and Bluedorn’s strategic management questionnaire (1999)
and Sakyn’s organizational culture questionnaire (2001) were used. The reliability of the questionnaires were 0.82 and 0.80
respectively,  and  the  validity  was  approved  by  8  experienced  professors  in  sport  management.  To  analyze  data,  KS
(Kolmogorov–Smirnov) test and Pearson's coefficient were used. The results have shown that there is a significant meaningful
relationship between strategic management and organizational culture (p < 0.05, r= 0.62). Beside this, there is a positive
relationship between strategic management variables including scanning intensity,  planning flexibility,  locus of planning,
planning horizon, strategic controls, and organizational culture (p < 0.05). Based on this research result it can be derived that
strategic management planning and operation in terms of appropriate organizational culture is more applicable. By agreeing
on their values and beliefs,  adaptation to changes, caring about the individualities,  coordination in tasks, modifying the
individual and organizational goals, the federations will be able to achieve their strategic goals.
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