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Abstract : With rising importance in all over the world, crowdfunding has become a new financing and marketing method for
film industry. Crowdfunding is a new practice in film industry for funding a film project by raising monetary contributions from
a large  group of  people.  By  crowdfunding an estimate  fund of  20  billion  USD has  been raised in  2015.  Through the
crowdfunding platforms not only the film makers, but also the entrepreneurs and nongovernmental organizations finance and
market their projects. Among the prominent crowdfunding platforms in Turkey, we can list Crowdfon, Fonlabeni, Kickstarter,
Indiego, Bi Ayda, and Fongogo platforms. In 2014 the Turkish film industry celebrated its 100th anniversary and reached its
peak producing around 150-200 films a year reminding the brilliant years of Yesilcam period. In general feature films apply for
crowdfunding. Until April 2015 more than 190 films applied for crowdfunding platforms. Crowdfunding has a promising future
in Turkey, since donation traditions has an important place in Turkish culture traditionally.  This paper is exploring the
marketing of the crowdfunding platforms established in Turkey in order for the films meet their target groups during the pre-
production period.
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