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Abstract : In a modern democracy, new media can be used by governments to involve citizens in decision-making, and by civil
society to engage people in specific issues. However new media can also be used to broaden political participation by helping
citizens to communicate with their representatives and with each other. Arguably this political communication is most
important during election campaigns when political parties and candidates seek to mobilize citizens and persuade them to vote
for a given party or candidate. The new media must be used by Parliaments, Parliamentarians, governments and political
parties as they are highly effective tools to involve and inform citizens in public policymaking and in the formation of
governments. But all these groups must develop strategies to deal with a wide array of both positive and negative effects of
these rapidly growing media.New media has begun to take precedent over other communication outlets in part because of its
heightened accessibility and usability. Using personal website can empower the public in a way that is far faster, cheaper and
more pervasive than other forms of communication. They encourage pluralism, reach young people more than other media and
encourage greater participation, accountability and transparency. This research discusses the impact politicians’ personal
websites has over their overall electability and likability and explores the integration of website is an essential campaign tactic
on both the local and national level. This research examined the impact of having personal website have over the way
constituents view politicians. This research examined how politicians can use their website in the most effective fashion and
incorporate these new media outlets as essential campaign tools and tactics. A mixed-method approach using content analysis.
Content analysis selected thirty websites in sri Lankan politicians. Research revealed that politician’s new media usage
significantly influenced and enriched the experience an individual has with the public figure.
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