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Abstract : The motivation behind this study is the need to see strategic leadership as one of the key driving forces for
improving corporate performance. Strategic leadership is seen as a potent source of management development and sustained
competitive advantage for both employee and organizational performance. There is currently a charge on leaders as a major
cause of organizational failure. Stakeholders give what they can afford, not necessarily what the organization needs and
impose operational and financial decisions on the leaders, 200 respondents were fit for the analysis from the six geo-political
regions in Nigeria. The selection was done equally among various parastatals through random sampling technique from the
south-south,  south-east,  south-west,  north-east,  north-west  and  north-central.  A  descriptive  research  of  the  survey  was
employed. The data were subjected to t-test analysis and correlation and regression were used for the analysis. The findings
revealed  that  there  is  a  strong  relationship  and  impact  between  a  strategic  leader  and  corporate  performance.
Recommendations were made based on the findings that strategic leaders should be given the blueprint, company’s policy and
the stakeholders’ expectation within a time frame the work is to be carried out.
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