
E-Marketing Strategies and Destination Branding for the Tourism Industry
in Nigeria

Authors : Abdullahi Marshal Idris, Murtala Mohammed Alamai, Adama Jummai Idris, Bello Mohammed Gwagwada
Abstract : The technological revolution of the 1990s have brought about many new opportunities and challenges for the
tourism and hospitality industries mostly in Nigeria and with tourism having global industry information as its life-blood and
technology becoming fundamental to the ability of the industry to operate effectively and competitively. The whole system of
information technologies is being rapidly diffused throughout the tourism industry and no player will escape information
technologies impacts. The paper gives an insight into the importance of destination branding and the application of information
technologies and the use of Internet in tourism and hospitality industries in Nigeria giving strategic frameworks, providing
analysis of the Internet and its impact on these sectors. It also aims to show how technological innovations and information
system can be beneficial for destinations companies like game reserves national parks, and other resorts by using the literature
of existing efforts in global industry players as well as documented evidences where recommendations for destinations and
companies is made to seek to foster the development of this connection by investing considerable resources in marketing
activities on social networks and by reinforcing the trust of users, because credibility and reliability are still critical in this
area.
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