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Abstract : Warning labels have been found to inform smokers about the health hazards of smoking, encourage smokers to quit,
and prevent nonsmokers from starting to smoke. Warning labels on tobacco products are an ideal way of communicating with
smokers. Since the intervention is delivered at the time of smoking, nearly all smokers are exposed to warning labels and pack-
a-day smokers could be exposed to the warnings more than 7,000 times per year. Given the reach and frequency of exposure,
the proponents want to know the effect of warning labels on smoking behavior. Its aims to identify the profile of the smokers
associated with its behavioral variables that best describe the users’ perception. The behavioral variables are AVOID, THINK
RISK and FORGO. This research study aims to determine if there is significant relationship between the effect of warning
labels on cigarette package on Consumer behavior when grouped according to profile variable. The researcher used quota
sampling to gather representative data through purposive means to determine the accurate representation of data needed in
the study. Furthermore, the data was gathered through the use of a self-constructed questionnaire. The statistical method used
were Frequency count, Chi square, multi regression, weighted mean and ANOVA to determine the scale and percentage of the
three variables. After the analysis of data, results shows that most of the respondents belongs to age range 22–28 years old
with percentage of 25.3%, majority are male with a total number of 134 with percentage of 89.3% and single with total number
of 79 and percentage of 52.7%, mostly are high school graduates with total number of 59 and percentage of 39.3, with regards
to occupation, skilled workers have the highest frequency of 37 with 24.7%, Majority of the income of the respondents falls
under the range of Php 5,001-Php10,000 with 50.7%. And also with regards to the number of sticks consumed per day falls
under 6–10 got the highest frequency with 33.3%. The respondents THINK RISK factor got the highest composite mean which
is 2.79 with verbal interpretation of agree. It is followed by FORGO with 2.78 composite mean and a verbal interpretation of
agree and AVOID variable with composite mean of  2.77 with agree as its  verbal  interpretation.  In terms of  significant
relationship on the effects of cigarette label to consumer behavior when grouped according to profile variable, sex and
occupation found to be significant.
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