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Abstract : Nowadays social networking sites have become so popular that the producers or the sellers look for these sites as
one of the best options to target the right audience to market their products. There are several tools available to monitor or
analyze the social networks. Our task is to identify the right community web pages and find out the behavior analysis of the
members by using these tools and formulate an appropriate strategy to market the products or services to achieve the set
goals. The advertising becomes more effective when the information of the product/ services come from a known source. The
strategy explores great buying influence in the audience on referral marketing. Our methodology proceeds with critical budget
analysis and promotes viral influence propagation. In this context, we encompass the vital bits of budget evaluation such as the
number of optimal seed nodes or primary influential users activated onset, an estimate coverage spread of nodes and maximum
influence propagating distance from an initial seed to an end node. Our proposal for Buyer Prediction mathematical model
arises from the urge to perform complex analysis when the probability density estimates of reliable factors are not known or
difficult to calculate. Order Statistics and Buyer Prediction mapping function guarantee the selection of optimal influential
users at each level. We exercise an efficient tactics of practicing community pages and user behavior to determine the product
enthusiasts on social networks. Our approach is promising and should be an elementary choice when there is little or no prior
knowledge on the distribution of potential buyers on social networks. In this strategy, product news propagates to influential
users on or surrounding networks. By applying the same technique, a user can search friends who are capable to advise better
or give referrals, if a product interests him.
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