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Abstract : Analysis can be defined as the process of gathering, recording and researching data related to products and
services, in order to learn something. But for marketers, analyses are not only used for learning but also an essential and
critical part of the business, because this allows companies to offer products or services which are focused and well targeted.
Market  analysis  also  identify  market  trends,  demographics,  customer’s  buying habits  and important  information on the
competition. Data mining is used instead of traditional research, because it extracts predictive information about customer and
sales from large databases. In contrast to traditional research, data mining relies on information that is already available.
Simply the goal is to improve the efficiency of supermarkets. In this study, the purpose is to find dependency on products. For
instance, which items are bought together, using association rules in data mining. Moreover, this information will be used for
improving the profitability of customers such as increasing shopping time and sales of fewer sold items.
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