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Abstract : This study explores and complements digital aspects. In this study, we construct a research model based on the
theory of reasoned action and extend it with the advantages and disadvantages of intangibility (convenience, perceived risk),
some  characteristics  of  digital  products  (price,  variety,  trialability),  and  factors  related  to  entertainment  (perceived
playfulness)  to predict  what consumers really  consider when they buy digital  music.  Eight hypotheses were tested and
supported. Finally, we prove that the theory of reasoned action is still valid in the field of digital products.
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