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Abstract : The paper aims to present the attitude of consumers regarding the environmental practices adopted by Brazilian
organizations. It is understood organizations adopt practices about environment is essential, as their internal processes as
external actions, the corporative and social changes are considered in this scene. It is observed consumers are important,
therefore, more and more they analyze the responsible performance of Brazilian organizations. It was performed a quantitative
research through questionnaire for achieving the objectives of this study. The sample was composed by 336 people at capacity
consumption fully.  The survey results  demonstrate  environmental  management  can be an excellent  tool  for  conquering
consumers,  because consumers realize the great  responsibility  assumed by organizations regarding to the environment,
nowadays. This finding was possible because most of the respondents answered the environmentally responsible behavior of
organizations is decisive factor at the purchase’s moment. However, the data revealed consumers do not realize the practices
adopted by companies. This lack of awareness may prejudice environmentally responsible organizations’ worth by consumers.
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