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Abstract : Experiential marketing is one of the marketing approaches that offers an exceptional framework to integrate
elements  of  experience  and  entertainment  in  a  product  or  service.  Experiential  marketing  is  defined  as  a  memorable
experience that goes deeply into the customer’s mind. Besides that, customer satisfaction is defined as an emotional response
to the experiences provided by and associated with particular products or services purchased. Thus, experiential marketing
activities can affect the level of customer satisfaction and loyalty. In this context, the research aims to explore the relationship
among experiential marketing, customer satisfaction and customer loyalty among the cosmetic products customers in Konya.
The partial least squares (PLS) method is used to analyse the survey data. The present study’s findings revealed have that
experiential marketing has been a significant predictor of customer satisfaction and customer loyalty, and also experiential
marketing has a significantly positive effect on customer satisfaction and customer loyalty.
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