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Abstract : Consequently, electronic word-of-mouth (e-WoM) becomes one of the resources in the decision making process and
considered a valuable marketing channel for consumers and organizations. Admittedly, there is increasing concern on the
accuracy and genuine of e-WoM content because consumers prefer to look out product or service information available online.
Thus, the focus of this study is to propose a model and guidelines how to select trusted online review content according to
domain chosen –undergrad students smartphone online review. Undeniable, mobile devices like smartphone has now become a
necessity in today are daily life to complete our daily chores. The model and guideline focused on product competency review
and the message integrity. In other words, this study aims to enable consumers to identify trusted online review content, which
helps them in buying decisions.
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