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Abstract : This study comes with a comprehensive analysis of specific factors affecting the adoption of e-commerce in Jordan.
From the theoretical perspective, this study will make a contribution to the e-commerce by providing insights on the factors
that seem to affect e-commerce’s adoption. The current study will provide managers information about the planning and
formulating appropriate strategies to ensure rapid adoption of e-commerce in Jordan. It will offer marketing implications,
conclusions, and suggestions for future research.
Keywords : e-commerce, Jordan, adoption, conceptual model
Conference Title : ICBEM 2015 : International Conference on Business Economics and Management
Conference Location : Istanbul, Türkiye
Conference Dates : March 23-24, 2015

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:9, No:03, 2015

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:9
, N

o:
03

, 2
01

5 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/2

77
71

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 9(03) 2015 1

https://publications.waset.org/abstracts/27771.pdf

