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Abstract : The postmodern age brings a rapid development of technology which inevitably leads to man's need to adapt to
modern lifestyle. On the one hand, technological achievements have made human life easier, but there are numerous risks
involved. Moreover, man's awareness and perception is changing and adapting unconsciously to the world we live in, while
communication in the 21st century is predominantly based on the consumption of images. This paper presents sociological
aspects of a community which is confined due to turbulent political-economic circumstances and its impact on the development
of media literacy in Serbia. Previous researches led to the conclusion that the media culture is on an extremely low level, and
that it can have a strong influence on the general development of the society, starting from the youngest segment of the
population. Our aim is to use the conceptual authorial photographs inspired by the obtained research results to emphasize the
importance that the impact of visual art has in delivering the message, its role in education and in raising awareness of
universal social problems. The paper presents a number of stages involved in the conceptual project which is designed to last
over a longer period of time in order to facilitate dissemination of information. First, a survey was carried out in several
preschool institutions. This resulted in obtaining the necessary information on the habitual use of the medium of television in
children and their carers-parents. The second stage focused on the relationship between the parent and the child in TV
consumption. Further, an overview of the visual part of the project was made, which consisted of photographs in various
dimensions,  ranging from miniature to large dimensions,  and following various exhibition principles in both gallery and
alternative spaces. This stage of the project placed particular emphasis on the non-standard exhibiting formats and alternative
exhibition principles which are increasingly present in all kinds of visual art aimed at achieving a higher level of information
noticing and memorizing. The motif on the authorial photographs is children's portraits taken while they are watching different
television contents, with emphasis on their emotional response. The importance of the medium of TV is particularly emphasized
due to the fact that its consumption is the highest, even though there are newer and more advanced information-technological
achievements. The already realized part of the project was used for an analysis of the results in the last stage of the project,
which led to the conclusion that the response to the entire visual expression campaign was extremely positive, and action as
such very useful indeed. The results obtained speak in favour of widening and continuation of the project, both on a greater
number of  sites  locally  as  well  as  in  other  communities  in  Serbia  with the aim of  guiding people  towards meaningful
consumption of the television medium.
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