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Abstract : Nowadays, it is a globalization era which social media plays an important role to the lifestyle as an information
source, tools to connect people together and etc. This research is object to find out about the significant level of the social
media as a distribution channel to the agriculture product of Thailand. In this research, the agriculture product is the Rice
Berry which is the cross-bred unmilled rice producing dark violet grain, is a combination of Hom Nin Rice and Thai Jasmine/
Fragrant Rice 105. Rice Berry has a very high nutrition and nice aroma so the product is in the growth stage of the product
cycle. The problem for the Rice Berry product in Thailand is the production and the distribution channel. This study is to
confirm that the social media is another option as the distribution channel for the product which is not a mass production
product. This will be the role model for the other niche market product to select the distribution channel.
Keywords : distribution, social media, rice berry, distribution channel
Conference Title : ICBEMM 2015 : International Conference on Business, Economics and Marketing Management
Conference Location : Singapore, Singapore
Conference Dates : March 29-30, 2015

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:9, No:03, 2015

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:9
, N

o:
03

, 2
01

5 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/2

71
50

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 9(03) 2015 1

https://publications.waset.org/abstracts/27150.pdf

