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Abstract : The role of corporate social responsibility (CSR) in business has evolved and led to an era where industry leaders
can no longer overlook the importance of being participative corporate citizens. This is not only because of the media’s
skeptical attitude toward whether or not companies’ CSR efforts are sincere but also due to key stakeholders’ ability to hold
companies to a higher standard than ever before as companies can gain competitive advantage through CSR. These programs
result in addressing global challenges, such as climate, and poverty, or simply improving employee retention, so it has become
increasingly clear that CSR is not just the new trend for companies but a necessary tool that organizations must integrate into
their overall business strategies to build a stronger reputation as well as to also increase credibility among their key audience
and enhance customers’ willingness to repurchase, pay premium price and enhancing positive word of mouth. According to the
literature review, the link between CSR and competitive advantage at the firm level has long been an important topic for both
CSR researchers and practitioners. Thus CSR can play an important role in enhancing the firm's competitive advantage, which
seems an  attractive  area  to  investigate  specially  in  Egypt.  So,  this  paper  will  investigate  the  role  of  corporate  social
responsibility in enhancing the firm competitive advantage.
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