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Abstract : Sensory breadth experiences, such as visualization, a sense of self-location, and haptic experiences, are critical in
an online try-on environment. This research adopts an emotional appeal perspective, including concrete and abstract effects, to
clarify the relationship between sensory experience and consumer's behavior intention in an online try-on context. This study
employed an augmented reality interactive technology (ARIT) in an online clothes-fitting context and applied snowball sampling
using e-mail to invite online consumers, first to use ARIT for trying on online apparel and then to complete a questionnaire.
One hundred sixty-eight valid questionnaires were collected, and partial least squares (PLS) path modeling was used to test our
hypotheses. The results showed that sensory breadth, by arousing concrete effect, induces impulse buying intention and
willingness to pay a price premium of online shopping. Parasocial presence, as an abstract effect, diminishes the effect of
concrete effects on willingness to pay a price premium.
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