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Abstract : Within the framework of the validation of the Master in business administration marketing and sales in INSIM
institute international in management Blida, we get the opportunity to do a professional internship in Sonelgaz Enterprise and
a thesis.  The thesis  deals  with  the integration of  social  networking in  the communication strategy of  a  company.  The
problematic is: How communicate with social network can be a solution for companies? The challenges stressed by this thesis
were to suggest limits and recommendations to Sonelgaz Enterprise concerning social networks. The whole social networks
represent more than a billion people as a potential target for the companies. Thanks to research and a qualitative approach, we
have identified tree valid hypothesis. The first hypothesis allows confirming that using social networks cannot be ignored by
any company in its communication strategy. However, the second hypothesis demonstrates that it’s necessary to prepare a
strategy that integrates social networks in the communication plan of the company. The risk of this strategy is very limited
because failure on social networks is not a restraint for the enterprise, social networking is not expensive and, a bad image
which could result from it is not as important in the long-term. Furthermore, the return on investment is difficult to evaluate.
Finally, the last hypothesis shows that firms establish a new relation between consumers and brands thanks to the proximity
allowed by social networks. After the validation of the hypothesis, we suggested some recommendations to Sonelgaz Enterprise
regarding the communication through social networks. Firstly, the company must use the interactivity of social network in
order to have fruitful exchanges with the community. We also recommended having a strategy to treat negative comments. The
company must also suggest delivering resources to the community thanks to a community manager, in order to have a good
relation with the community. Furthermore, we advised using social networks to do business intelligence. Sonelgaz Enterprise
can have some creative and interactive contents with some amazing applications on Facebook for example.  Finally,  we
recommended to the company to be not intrusive with “fans” or “followers” and to be open to all the platforms: Twitter,
Facebook, Linked-In for example.
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