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Abstract : Entrepreneurship is seen as a necessary ingredient for stimulating economic growth and employment opportunities
in all societies. SMEs account for a wide share of economic activity and development. they are the primary engine of job
creation, income growth and poverty reduction. Indeed, government support for entrepreneurship is a strategic option to foster
economic growth and females’ input in this regard, is of equal significance not only for employability and productivity but also
to narrow the gender gap created by social attitudes and beliefs. This study investigates the impact of socio–cultural factors,
among other barriers on female entrepreneurial intention in Algeria. Data will be collected using a mixed method approach
(Questionnaires and Interviews) from women intending to become entrepreneurs and those already in the field. This study has
conceptual, theoretical and empirical contributions to the field of entrepreneurship which will be unveiled throughout.
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