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Abstract : In recent times awareness about the environment and green purchase has been on the increase across nations due
to global warming. Previous researchers have attempted to determine what actually influences the purchase intention of
consumers in this environmentally conscious epoch. The consumers too have become conscious of what to buy and who to buy
from in their purchasing decisions as this action will reflect their concern about the environment and their personal well-being.
This trend is a widespread phenomenon in most developed countries of the world. On the contrary evidence revealed that only
5% of the populations of Nigeria involve in green purchase activities thus making the country lag behind its counterparts in
green practices. This is not a surprise as Nigeria is facing problems of inadequate green knowledge, non-enforcement of
environmental regulations, sensitivity to the price of green products when compared with the conventional ones and distrust
towards green products which has been deduced from prior studies of other regions. The main objectives of this study is to
examine the direct antecedents of green purchase intention (green availability, government regulations, perceived green
knowledge, perceived value and green price sensitivity) in Nigeria and secondly to establish the mediating role of perceived
behavioral control on the relationship between these antecedents and green purchase intention. The study adopts quantitative
method whereby 700 questionnaires were administered to lecturers in three Nigerian universities. 502 datasets were collected
which represents 72 percent response rate. After screening the data only 440 were usable and analyzed using structural
equation modeling (SEM) and bootstrapping. From the findings, three antecedents have significant direct relationships with
green  purchase  intention  (perceived  green  knowledge,  perceived  behavioral  control,  and  green  availability)  while  two
antecedents have positive and significant direct relationship with perceived behavioral control (perceived value and green
price sensitivity). On the other hand, PBC does not mediate any of the paths from the predictors to criterion variable. This
result is discussed in the Nigerian context.
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