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Abstract : The aim of this study is to analyze the Portrayal of women in Television Advertisements. This research study is
conducted to analyze how women are portrayed in Television Advertisements. Advertising dates back to several hundreds of
years. Right from the beginning, the seller wanted his goods to be sold and he used various techniques for achieving his
objective. Advertisements have consistently confined women to traditional mother, home, or beauty/sex-oriented roles that are
not representative of women’s diversity. Currently, in our society the television stereotyping of woman is the dominating forces
in the media that degrade women and limit their representation. Thus the study analyzes how women are portrayed in
Television advertisements and find whether roles of women in Television Advertisement are related to the product or not.
Keywords : advertising, stereotyping, television, women
Conference Title : ICSRD 2020 : International Conference on Scientific Research and Development
Conference Location : Chicago, United States
Conference Dates : December 12-13, 2020

World Academy of Science, Engineering and Technology
International Journal of Mathematical and Computational Sciences

Vol:14, No:12, 2020

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 M
at

he
m

at
ic

al
 a

nd
 C

om
pu

ta
tio

na
l S

ci
en

ce
s 

Vo
l:1

4,
 N

o:
12

, 2
02

0 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/2

38
77

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 14(12) 2020 1

https://publications.waset.org/abstracts/23877.pdf

