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Abstract : We report on bed scenes allurement as entertainment and selling point in Nigeria’s Nollywood movie industry. In
recent times, there has been an increase in the portrayal of bed scenes in Nollywood movies. Before now, Nigerian film
producers have been very conservative when it comes to showing sex and nudity. This appears to have changed in line with
global trends. Movie industries all over the world appear a haven for delectable women who glamorize our screens, not only
with their beauty but also their acting skills. At Hollywood, Bollywood, Ghollywood and the like, pretty actresses with sensuous
endowments engage in bed scenes which allure the minds of viewers. The idea that, a ravishing beauty on cast is as good as a
box office hit apparently drives Nigerian film producers to incorporate bed scenes in their movies. In this era of sex crusade
where what sells is sex and maybe a little bit of violence, there is the suggestion that producers believe that if the talent of an
actress doesn’t do the trick, the sexiness she exudes is bound to get attention. Against this backdrop, our study examined bed
scenes depiction by Nollywood films, in an attempt to establish if their allurement influences the choice of movie and purchase
decisions of target markets. We assessed Nollywood films and viewer preference using the mixed method approach. Our
findings reveal that bed scenes, as portrayed in Nigerian movies are a significant determinant of which films to watch and
which films to purchase among the respondents studied.
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