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Abstract : Purpose: A good slogan captures the essence of your brand's promised consumer benefit in one short phrase. A
good slogan conjures up positive imagery about your business or your product. A good slogan has the element of immediacy.
Immediacy does not necessarily mean that the slogan will inspire consumers to run right out and buy your product. It does
mean, however, that your slogan has an immediate cognitive impact. It forces your audience to "stop-and-think" after exposure
as a necessary first step toward remembering your slogan promise. A good slogan is memorable and durability. When your
slogan promise is occupying prime real estate in the consumer's subconscious, it aids in recall and activates preference for
your brand when you want it -when consumers are ready to buy. The objective of current study is to understand the consumer
perception of slogans/taglines of higher education sector in India. Design/Methodology/Approach: Survey of 500 consumers
(largely comprising of youth) will be done using questionnaire. Universities and institutes will be chosen on the basis of various
streams and Credible Rankings. The perception will be taken from the respondents on the basis of scale. Findings: Catchy
phrases, rhymes, music, jingles, avatars (visual representations) and unique imagery are just a few of the mnemonic clutter-
busting tactics commonly used in slogans to stand apart from the competition and to aid in memory recall. The study will reveal
whether it is true that catchy phrases, rhymes, music, jingles, avatars (visual representations) and unique imagery across
disciplines and universities help in building stronger brands. It will also be found whether consumers pay more attention to
reputation of University/ College or brand identity. Originality/Value: Researcher has not come across any study of Consumer
Perception of Slogans/Taglines of Higher Education Brands in India. Also, it would be interesting to understand Consumer
Perception of various colleges/streams particularly Management colleges who invest a lot of time in branding exercise.
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