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Abstract : Background: The relationship between motivation and satisfaction is posited to be mediated by reward. In this
study, the motivation construct was measured by a motivation scale. The scale when factor analysed generated five factors.
These factors were referred as; 1) leisure motivation, 2) egoistic motivation, 3) external motivation, 4) purposive, and 5)
material motivation. The reward construct was measured by using a five-item scale whereas the satisfaction construct was
measured by  using a  13-item scale.  The scale  when factor  analysed produced three factors  which are  referred as;  1)
satisfaction A, 2) satisfaction B, and 3) satisfaction C. Objective: The main purpose of the present paper was to find out the
relation of motivation and reward with volunteer satisfaction at national sports organizations (NPSOs) in Oman. Methods: This
current study adopts a cross-sectional design as the data collection is done only once whereas the mode of administration was
postal questionnaire where each questionnaire was posted, completed, and returned using the self-addressed envelope after its
completion.  The population of  the study consisted of  (160) boards and directors members of  NPSOs (Non-Profit  Sports
Organization Services) in Oman from all 43 sports club. Results: The findings provided new empirical evidence that supported
the argument of the relationship between motivation and satisfaction is indeed, mediated by reward. However, this study
differs  in  that  the relationship was tested based on the first-order constructs  which were derived from the underlying
dimensions of both motivation and satisfaction constructs. It was established that the relationships between motivation B and
motivation C with satisfaction A are mediated by reward. Conclusion: In light of study findings, there is a direct relationship
between developmental motivation and experiential satisfaction, a direct relationship between social motivation and relational
satisfaction, as well as personal motivation and relational satisfaction, is mediated by reward. Therefore, Omani volunteers are
less  reliant  on the reward as  evidenced by the direct  relationship between motivation A and satisfaction and between
motivation C and satisfaction A. More tests in different settings will provide more understanding on volunteer motivation.
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