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Abstract : Along with the development of tourism in Indonesia, which is increasingly a lot of domestic and foreign public
interest in sharia tourism, the Indonesian government is currently developing the program. It was seen that this program
would have a good impact, especially for Indonesian tourism. So it is necessary to develop appropriate marketing strategies.
Then to develop tourism prospects sharia government could use such a marketing strategy, for instance, marketing mix and
Segmenting, Targeting, and Positioning (STP). The marketing mix is a set of marketing tools used by a state or a company to
continue achieving its marketing objectives in target market. STP is the most important initial step in identifying customer
value. In such away, it is expected from the use of this strategy could make sharia tourism as a market leader in the field of
tourism in Indonesia, it also could attract more tourists to visit and increase economic returns.
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