
Branding Destination for Major Event: A Case Study of Liverpool as the 2008
European Capital of Culture

Authors : Yi-De Liu
Abstract : Destination branding is a popular practice adopted by many cities in the context of intensified tourism competition.
However, branding for major event is a relatively new domain in the studies of destination marketing. Based on a case study of
Liverpool as the 2008 European Capital of Culture, the aim of this paper is to explore the effectiveness of the key branding
campaign - the ‘Look of the City’ programme. This study looks at quantitative data collected from on-street face-to-face survey.
611 questionnaires were distributed to and collected from local residents, visitors from the immediate hinterland, domestic
tourists and overseas visitors. The analysis is done, first by investigating respondents’ impression on the Liverpool 08 brand
and the branding campaign, and then by exploring the effects of campaign. The positioning of Liverpool compared with other
similar cities is addressed in the end. The final section extracts lessons from this empirical investigation.
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