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Abstract : The pharmaceutical market of Pakistan showed a mixed trend since 1947. In these six decades various local and
foreign pharmaceutical companies entered the market with their highly researched based formulas and brands for various
diseases.  It  also created a very competitive market  between local  and foreign companies and brands.  But  this  intense
competition does not clear the picture that whether the customers (Doctors) are preferring/prescribing foreign or local brands
more frequently. Previous research has been done in various markets for different brands that whether the customers in that
industry  prefer  foreign or  local  brands.  However,  the  pharmaceutical  industry  in  this  regard has  been ignored by the
researchers.  Generally  people don't  know that  for  prescription brands of  medicines what  the preferences of  customers
(Doctors)  are.  Therefore,  this  study  is  conducted  in  two  departments  of  Pharmaceutical  industry  by  selecting  the  top
recommended formulas in those departments that for those formulas whether the customers (Doctors) are prescribing either
foreign brands or local brands. Secondary data has been collected from previous studies on the country of origin (COO),
ethnocentrism and factors influencing brands preferences from authentic sources. Primary data was also collected through 100
self administered questionnaires from top five hospitals of Peshawar. The results of the study were analyzed through SPSS
which shows that in some categories of pharmaceutical products the COO is very important but not for all.
Keywords : customer prescription, country of origin, empirical study, foreign versus local brands, pharmaceutical industry,
Pakistan
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