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Abstract : The market share of organic food in Indonesia just reaches 0.5-2 percents from the entire of agricultural products.
The aim of this research is to analyze the relation of gender, work, age and final education toward the buying interest of
organic food, to identify the factors influencing the resistance of the purchase of organic food, and to identify the market
education process. The analysis result of Structural Equation Modeling (SEM) shows the factors causing the resistance of the
purchase of organic food are the negative attitude toward organic food, the lack of affordable in range for organic food product
and the lack of awareness toward organic food, while the subjective norms have no significant effect toward the buying
interest. The market education process which can be done is the education about the use of the health of organic food, the
organic certification and the economic value.
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