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Abstract  :  Emotional  Intelligence  constitutes  powerful  psychological  forces  that  can strongly  influence  performance in
behaviour, interaction and relationship management. Surprisingly how emotions are interpreted and employed in marketing of
hospitality  experience  have  had  limited  comprehension.  Marketing  of  hospitality  experiences  have  important  emotional
dimensions which the traditional marketing techniques tend to underplay. Guest and host relationship are challenged by
mutual hospitableness obligations; suggesting that the commercial practice of delivering satisfactory guest experience has
much to  gain  from traditional  understanding of  hospitality.  By  understanding the  emotion-based hospitality  transaction
between guests and hosts, customers’ experiences can be delivered over and against competitor pressure. In this paper,
marketing strategies and tactics in hospitality and tourism are principally concerned with adjusting each of the 6P & T
elements (i.e. product, place, price and promotion; and adding people, processes and Time in service contexts), to provide a
competitive offer (experience) to customers.
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