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Abstract : Rebranding has become a very important strategic tool for companies wanting to succeed in the ever competitive
business world using the principles of rebranding Moisescu. Two businesses in Ghana (Ghana Commercial Bank and Vodafone
Ghana) have been used to ascertain how rebranding of these organizations was done using the principles in their effort to
rebrand themselves and to stay relevant. A secondary research mainly on literature surrounding rebranding, official websites
of the organizations under study have also been used extensively. After a basic comparative study undertaken two firms (GCB
and VODAFONE) seems to be using the first three principles and reaping from it as provided by Moisescu. This goes to show
that rebranding should not be done in vacuum but should be guided by such principles so as to achieve the full potential of any
kind of investments made.
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