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Abstract : U-computing use has brings many new services of commerce, which could provide a new experience for customer.
Location Based Services (LBS) is one of U-computing service. With increase of the smartphone and mobile internet users, there
are many small and medium-sized enterprises (SMEs) take LBS in marketing strategy in Taiwan. For example, they would
provide Facebook check-in to get a benefit (e.g. discount, free dessert and coupon) to attract customers purchasing. Therefore,
this study is to understand which factors would affect SMEs adoption of u-computing and the performances after adopt U-
computing. This study collected 187 useful data that were analyzed by SmartPLS 2.0 software. The results of this study are as
follows. First, entrepreneurial orientation and market orientation positively affects innovation. Second, business resources and
innovation positively affect u-computing use. Finally, U-computing positively affects both business value and customer value.
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