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Abstract : Research has proven that no other beverage has been adored and criticized at the same time as wine. It is
important to reiterate that a selected grape production that results in the manufacturing of wine should be scrutinized with the
greatest care. In addition, it should be laid down until optimum maturity, carefully selected for serving and ritually tasted by
likeminded individuals. This paper aims to explore the entrepreneurial opportunities available through wine production in
Namibia. In our daily lives, to the naked eye, consumers usually buy a bottle of wine according to affordability and what is on
offer at the moment, sometimes get themselves intoxicated and also finish the bottle on the same day it has been purchased.
When taking this as a comparison to those who are accustomed to grape production and wine-producing regions, it is usually a
beverage purchased from the local produce cooperative, resembling a dispenser from a petrol pump at a fuel/gas station,
usually taken home more than 5 liters at a particular point in time and enjoy it with a meal. It is very important to highlight
that grapes are a non-climatic type of fruit, which usually occurs in clusters. Bringing it closer to context, this paper is based
on the Republic of Namibia, which is a developing economy with so much potential. A qualitative research methodology will be
applied with a purposive sampling technique. Moreover, in this study, a sample of 50 grape farmers will be interviewed. Data
will be collected through in-depth interviews and thematic analysis was used to analyze the data. The envisaged results clearly
illustrate that grape production contributes significantly not only to households but also to the larger economy. Studies of this
nature are of crucial importance to Namibia since the country became a signatory of the General Agreement on Tariffs and
Trade (GATT) in 1993 and has also become a subsequent member of the World Trade Organisation (WTO) subsequent to its
creation after signing the Marrakech agreement in 1994. Given the latter mentioned, Namibia has made a commitment to the
directives of WTO, meaning Namibian manufacturers have to compete in the global market.
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