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Abstract : In today's rapidly changing and evolving business competition, companies and organizations require advanced and
efficient tools to manage their markets and sales networks. Big data analysis, quick response in competitive markets, process
and operations optimization, and forecasting customer behavior are among the concerns of executive managers. Artificial
intelligence, as one of the emerging technologies, has provided extensive capabilities in this regard. The use of artificial
intelligence in market and sales network management can lead to improved efficiency, increased decision-making accuracy,
and enhanced customer satisfaction. Specifically, Al algorithms can analyze vast amounts of data, identify complex patterns,
and offer strategic suggestions to improve sales performance. However, many companies are still distant from effectively
leveraging this technology, and those that do face challenges in fully exploiting AI's potential in market and sales network
management. It appears that the general public's and even the managerial and academic communities' lack of knowledge of
this technology has caused the managerial structure to lag behind the progress and development of artificial intelligence.
Additionally, high costs, fear of change and employee resistance, lack of quality data production processes, the need for
updating structures and processes, implementation issues, the need for specialized skills and technical equipment, and ethical
and privacy concerns are among the factors preventing widespread use of this technology in organizations. Clarifying and
explaining this technology, especially to the academic, managerial, and elite communities, can pave the way for a
transformative beginning. The aim of this research is to elucidate the capacities of artificial intelligence in market and sales
network management, identify its opportunities and benefits, and examine the existing challenges and obstacles. This research
aims to leverage Al capabilities to provide a framework for enhancing market and sales network performance for managers.
The results of this research can help managers and decision-makers adopt more effective strategies for business growth and
development by better understanding the capabilities and limitations of artificial intelligence.
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