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Abstract : Recently, the fashion industry has demonstrated a keen interest in sustainability and the environment. Sustainable
fashion has huge potential and appeals to environmentally conscious Generation Z shoppers. Meanwhile, Generation Z
customers have attracted researchers' interest due to their overconsumption of clothing. However, most studies in this area
focus on designing or producing sustainable clothing, with little exploration of consumers. To fill this gap, the present study
aims to determine the important factors influencing Generation Z consumers' decisions to purchase sustainable fashion by
mobilizing the theory of planned behavior (TPB). It uses deductive qualitative research based on 18 semi-structured interviews
with Generation Z consumers in France. Qualitative data will be analyzed using reflective thematic analysis. On a theoretical
level, this research contributes to enriching the literature by mobilizing, for the first time, the theory of planned behavior in the
context of sustainable fashion. On a practical level, the results can help practitioners determine effective marketing strategies
to persuade Generation Z to consume sustainable clothing.
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