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Abstract : The article discusses the use of modern technology to achieve environmental marketing goals in business and
customer relations. The purpose of this article is to show the possibilities of the application of modern technology. In B2C
relationships,  marketing  departments  face  challenges  arising  from  the  need  to  quickly  segment  customers  and  share
information across multiple systems, which seriously hinders the achievement of marketing objectives. Therefore, the Article
states that modern IT solutions are used in the marketing of business activities, taking into account environmental objectives.
For this reason, its importance in the economic and social development of developing countries has increased. While traditional
companies emphasize profit as the most important business principle, social enterprises have to address social issues at the
expense of profit. This mindset gives social enterprises more than traditional businesses to meet the needs of those at the
bottom of the pyramid. This also poses a great challenge for social business, as social business works for the public good on the
one hand and financial stability on the other. Otherwise, the company cannot be evacuated. Cultures are involved in business
communication and research. Using the example of language in international relations, the article poses the problem of
cultural  discourse  in  management  and linguistic  and cultural  studies.  After  reviewing current  research on language in
international relations, this article presents communication methods in the international economy from a linguistic perspective
and attempts to explain communication problems in business from the perspective of linguistic research. A step towards
multidisciplinary research combining research in management and linguistics.
Keywords :  international  marketing,  marketing mix,  marketing research,  small  and medium-sized enterprises,  strategic
marketing, B2B digital marketing strategy, digital marketing, digital marketing maturity model, SWOT analysis consumer
behavior, experience, experience marketing, marketing employee organizational performance, internal marketing, internal
customer, direct marketing, mobile phones mobile marketing, Sms advertising.
Conference Title : ICBM 2024 : International Conference on B2B Marketing
Conference Location : New York, United States
Conference Dates : December 09-10, 2024

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:18, No:12, 2024

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
8,

 N
o:

12
, 2

02
4 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
86

55
7.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 18(12) 2024 1

https://publications.waset.org/abstracts/186557.pdf

