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Abstract : The article deals with the use of modern information technologies to achieve pro-ecological marketing goals in
company-customer relationships. The purpose of the article is to show the possibilities of implementing modern information
technologies.  In B2C relationships,  marketing departments face challenges stemming from the need to quickly segment
customers  and the current  fragmentation of  data  across  many systems,  which significantly  hinders  the achievement  of
marketing goals. Thus, Article proposes the use of modern IT solutions in the field of marketing activities of companies, taking
into account their environmental goals. As a result, its importance for the economic and social development of the emerging
countries has increased.  While traditional  companies emphasize profit  maximization as a core business principle,  social
enterprises must solve social problems at the expense of profit. This rationale gives social enterprises an edge over traditional
businesses by meeting the needs of those at the bottom of the pyramid. This also represents a major challenge for social
business, since social business acts on the one hand for the benefit of the public and on the other strives for financial stability.
Otherwise, the company is unlikely to be fired from the company. Cultures play a role in business communication and research.
Using the example of language in international relations, the article presents the problem of the articulation of research
cultures in management and linguistics and of  cultures as such.  After an overview of  current research on language in
international relations, this article presents the approach to communication in international economy from a linguistic point of
view and tries  to  explain the problems of  communication in business starting from linguistic  research.  A step towards
interdisciplinary research that brings together research in the fields of management and linguistics.
Keywords :  international  marketing,  marketing mix,  marketing research,  small  and medium-sized enterprises,  strategic
marketing, B2B digital marketing strategy, digital marketing, digital marketing maturity model, SWOT analysis consumer
behavior, experience, experience marketing, marketing employee organizational performance, internal marketing, internal
customer, direct marketing, mobile phones mobile marketing, Sms advertising
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