
Strategies to Accelerate Indonesian Halal Food Export to the Japan Market
Authors : Ferry Syarifuddin
Abstract : The potential for growth in the Japanese halal industry is promising, especially for the export of processed food
products, due to the significant increase in the Muslim population over the past decade. Japan is also the second largest
destination for processed food export from developing countries. However, there has been a decline in the export of processed
food from Indonesia, a Muslim-majority developing country, to Japan, dropping from $350 million in 2019 to $119 million in
2023. To address this issue,  this study aims to assess the strengths,  weaknesses,  opportunities,  and threats (SWOT) of
Indonesian halal processed food products export to the Japanese market, investigate successful strategies employed by other
countries and recommend the most prioritized strategy for exporting Indonesian halal processed food products to the Japan
market. Our findings identify collaborating with Japan's food industry associations and trade organizations as the key strategy
for successful export to the Japanese market.
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