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Abstract : The COVID-19 had an intense impact on several countries across the world. National governments have imposed
widespread restrictions to prevent the growth of this pandemic. The new health competitive scenario induced by the COVID-19
crisis raised many issues on how business activities should be reorganized due to the difficulties of physical interactions with
distributors, suppliers and customers. The pandemic has particularly affected the whole selling process because of the relevant
issues that emerged in managing physical sale channels and interactions with one another, both in the Business-to-Consumer
and in the Business-to-Business markets. Recent research about the appropriate actions and strategies that could help firms
overcome the crisis has highlighted the key role of digital expertise that may ensure connections and, thus, help business
activities run smoothly. This could be true, especially with the occurrence of strong limitations on physical interactions during
the COVID-19 pandemic. The catastrophe changes life publically and economically. People are living alone for following the
social distancing norms. In that set-up, Digital Marketing is playing an important role in civilization. Anyone can buy any item,
pay bills, transfer money and compare items through Digital Marketing without physical interactions. After COVID-19, people
will be more aware of health safety and trust. So, through Digital Marketing, organizations can approach customers and
provide good service environments. In such a situation, the online network becomes the most important encouraging for online
customers to get in contact with the firm and carry out online selling and purchasing activities around the world.
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